
I am a seasoned User First enthusiast and Marketing Communication Designer based in
Nairobi, Kenya with over 9 years of rich industry experience, I've had the privilege of collaborating
with numerous iconic brands to develop and execute award-winning communication campaigns.
With an unwavering passion for user-centric design, I've seamlessly blended creativity and strategic
thinking to elevate brands' messaging and engagement across various platforms. My diverse
portfolio includes successful collaborations with industry giants such as Nestle, Airtel, Coca-Cola,
Kenya Airways, PSI Kenya, Basco Paints, BAT, IDH, CCAG, Treasure Data among others and
many more, where I've consistently delivered impactful solutions tailored to meet their unique needs
and objectives. From conceptualization to execution, I thrive on transforming complex ideas into
visually stunning and intuitively engaging experiences that resonate with audiences globally.

S A M U E L  
O U M A O M O L L O

C o m m u n i c a t i o n  a n d  
A d v e r t i s i n g  S p e c i a l i s t



I’ve worked at Ogilvy, partnering with some of the biggest global and African brands as part of a creative team that consistently delivers award-winning
campaigns. My experience spans diverse clients, including Nestlé, Airtel, Coca-Cola, PSI, EABL, Barclays Bank, Basco Paints, BAT, and more.

2013 -  2018

RECOGNITION:
• In 2014,  I  received the Best Designer  Award
• 2016,  APA Awards -  Basco Paints Vals 
Campaign

2022 -  2024



BACARDI 360 CAMPAIGN

360 COMMUNICATION CAMPAIGN (ABOVE THE LINE AND DIGITAL)
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SPECIAL DAYS SOCIAL MEDIA POSTS
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SOCIAL MEDIA POSTS:
Pushing engagement and brand love 
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BASCO PAINTS:
Valentine’s Day Campaign



UX DESIGN UX DESIGN

UI Design for cl ients at  Ogi lvy



UX DESIGN
UX DESIGN

UI Design for cl ients at  Ogi lvy



Kenya Airways Maurit ius 360 Campaign



Kenya Airways Easter Campaign



Bajaj  Unshakeable Campaign



KOKO Networks is a startup dedicated to providing affordable, clean cooking solutions to the people of Nairobi. 
As Lead Designer on a small team, I was tasked with developing insight-driven 360° communications to bring KOKO’s mission to life. 
When I joined, the brand had little more than a logo, and our biggest challenge was to make KOKO a household name. 
Our greatest success came from deeply understanding our consumers—putting ourselves in their shoes to create messaging that 
spoke to them in a language they truly connected with.

 

 

 

 

2018 -  2020

RESULTS:
Over 500,000 Kenyans today have said YES 
to clean and saf  cooking by using KOKO cooker.

 



KOKO FUEL LAUNCH & CHRISTMAS CAMPAIGN:
Pushing cooker sales



Working with The Contented Agency as a Creative Consultant to develop Policy Documents, Papers and Newsletter for IDH, CAAG and Treasure Data

2020 -  To Date

• Designed and produced col lateral  for  the AGRF Summit 2023,  
  a  core launch platform for the Hub
• Collaborated on social  media strategy as wel l  as social  content   

creat ion pre-  and post- launch
• Led an extensive refresh of  exist ing Hub content and 

communicat ions

Results
• 10,000 views acquired in the f i rst  3 months.
• Unique and impactful  brand messaging,  a recognisable name 

for the FarmFit  Insights Hub



CCAG Climate Report
Tabled during 2023 
Cl imate Summit in both
Nairobi  & New York 



IDH Income Living Paper 



Treasure Data
Invisible Customer 
Experience Report  2023







At DIAGEO – EABL, I managed design needs for all spirit brands and created internal corporate communications. 
Close collaboration with the consumer planning and research team was key to developing insight-led, data-driven, and culturally relevant communication and content.

 

 

2020 -  To 2022

RESULTS:
•  Growth in Spir i ts Market Share to an al l  t ime 

high of 70%.
• Growth of  Sales and SOV of GIN brands .
• As part  of  DigiTribe,  we won 8 DIAGEO Global  

Awards on Effect ive Marketing,  Year 2020-2022. 



Christmas Spir i ts Gif t ing Campaign:
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World Gin DAY Campaign
Owning the day by making EABL GIN brands interact  with each other



EABL Internal  Comms
Part of  my responsibi l i t ies includes designing comms for internal  use



Kenya Covid Fund
Logo and Marketing Materials



DIGITRIBE 
Branding of  the EABL in-house Digital  Team

DigiTr be



I was part of a team “Creative Collective” that submitted an entry for The UNWTO(United Nations 
World Tourism Organization) Inspiring Africa - Branding Challenge.
The winning idea was to positions Africa as a destination in the minds of tourists. Beyond COVID-19, 
the campaignaimed to create a positive image of Africa as a tourism destination that support the 
efforts of individual countries and companies, tells many positive stories about Africa and makes 
tourism a driver of development.
There were 1000 entries from over 100 countries.

 

 

 

2020

RESULTS:
• Creat ive Col lect ive made i t  to 

f inal  8 cut





See more @:
behance.net /Awe-Sam-Concepts

Videos@:
ht tps: / /dr ive.google.com/dr ive/ fo lders/

1_23uE7aek0_2aq8Sac6xyznJAmy8lpS_


